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Digital Leadership (MA)
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In accordance with Section 10 Para. 6 of the Basic Order of the Media Design University of Applied Sciences,
version 10 valid from 14 April 2021, the Academic Senate enacted the following Conditions of Study and Assess-

ment for “Digital Leadership” (Master of Arts):

These regulations were published on the homepage of Media Design University of Applied Sciences (mdh)on 18

February 2022 and come into force from this date. Itis valid from 1 April 2022
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Preliminary note on language used.

In accordance with Article 3 Para. 2 of the Basic Law of the Federal Republic of Germany, men and women shall
have equal rights. All masculine personal and professional titles used in this statute apply equally to women and

men.
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at the Media Design University of Applied Sciences (mdh) University of Applied Sciences

Section 1 Scope of Application

(1

These regulations apply to all students enrolled in orapplying to the full-ime master’'s programme "Digital
Leadership" (Master of Arts) at the Mediadesign University of Applied Sciences (mdh). Itis supplemented
by the general regulations ofthe university in their currently valid version, in particular the basic regulations
of the mdh [Grundordnung (GO)], the admission regulations of the mdh [allgemeine Zulassungsordnung
der mdh (ZO)] and the general study and examination regulations for Bachelor and Master programmes
of the mdh [Allgemeine Studien- und Priifungsordnung der mdh (ASPO)].

Section 2 Academic Title and Goal of Degree Programme

(1

()

@)

The master's degree is awarded as a further academic degree. The degree establishes thatthe graduate
has the required knowledge and skills of the subject, understands the interrelationships of the subject, and
can correctly apply, classify and also critically evaluate scientific methods and findings. The master'sde-
gree represents a qualification that is comparable to master’s degrees from foreign universities and thus
contributes to the international mobility of candidates.

The academictitle “Master of Arts (MA)” is awarded based on the student passing the master’s assessment
(Section 8).

The master's programme "Digital Leadership (M.A.)" is aimed at students who locate their professional
future in the media, creative and digital industries and would like to further develop theirknowledge in this
area in a well-founded and practice-oriented manner. Within the framework of the master’s programme,
students deepen and expand their management-oriented and media business knowledge as well as their
conceptual, scientific-methodical, and practice-oriented competences. The aim of the programmeis to
prepare graduates formanagementpositions in the media, creative and digitalindustries. Accordingto the
current state of teaching and research, graduates possess the following specialistknowledge and compe-
tences in their field:

They have (expertise)

= a sound knowledge of business and media economics and knowledge of both economic andtechnical
contexts of the creative industry and its most important players.

= knowledge of value creation approaches in the digital space.

] a basic understanding of the tasks of all operational functional areas relevant to business manage-
ment.

= knowledge of the interaction of technological and economic requirements in the context of digital
media.

] a profound understanding of the interrelationships and developments in the creative and media in-
dustry and have the necessary know-how to drive forward the digitisation of media companies.

= knowledge of strategic management approaches, especially in the creative industry.
They are able to (skills),

= identify, abstract, structure and holistically solve both economic and creative tasks.

= systematically analyse and evaluate business processes.
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develop and optimise application-oriented solutions based on data analyses.

understand, analyse, and effectively use cross-media networked media and communication struc-
tures as well as team processes.

understand the challenges arising in their working environmentin the areas of strategy and leadership
and solve problems methodically in this context.

prepare important key figures for the management of creative and media enterprises and prepare
competition and market analyses.

develop solutions to problems in their field and independently design further learning processes.
formulate subject-related positions and arguments, develop approaches to solutions and defend
these argumentatively, as well as engage in critical discourse in the current research environment.
identify relevantspecialistliterature in economic and creative fields, interpretitand use itfor theirown

academic work.

They can (competences):

direct and monitor media production processes. This includes both the conceptualisation and the
production of media products.

develop business strategies for companies in the creative industries.

direct and oversee digital innovation efforts of companies. This includes the conceptualisation and
implementation of product developments, the market launch, and the controlling of the measures.
promote the creativity of employees and stakeholders in a targeted manner and make it usable for
the company.

promote scientific discourse within the framework of scientific publications of own research results.
apply scientific methods in practice and implement innovative developments in everyday work.
integrate and apply theirknowledge and understanding directly to their work or profession as a media
or creative manager through sufficient practical relevance (practical projects).

organise and implement projects effectively and thus grow into a corresponding leadership responsi-
bility.

make rational decisions and deal critically with counterarguments.

find holistic and methodically efficient solutions, also for interdisciplinary issues.

be committed to civil society by positioning themselves within the socially relevantresearch field, for
example through involvement in social networks, cooperation in sustainable project measures and
publications in the relevant media and institutions.

include ethical and moral considerations in decision-making.

assert gender-specific findings.

Section 3 Standard Period of Study, Programme Structure and ECTS

(1) The programme comprises 3 semesters (standard period of study). The scope of the credit points required

to obtain the master's degree is 90 ECTS. One semester comprises a workload of 30 ECTS credits.
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©)

The necessary credits are acquired as follows:

= Taught modules for the acquisition of various competences, each of which is assigned to a subject
area: 60 credits.

= Final assessment: 30 credits
The programme is splitinto taught modules and the final assessment:

a) Taughtmodules are assigned to one of the following subject areas:

] 1 “General Studies”

] 2 “Leadership”

] 3 “Creative Industries”
= 4 *Projects”

b) The degree programme ends with the final assessment in the 3rd semester as part of the masters

phase (Section 7).

Section 4 Admissions and Entry Requirements

(1)

)

@)

(4)

®)

(6)

The general admissions and entry requirements are outlined in the mdh's Admissions Regulations [allge-

meine Zulassungsordnung der mdh (ZO)].

Admission requirementis the professional qualification of a university degree in the fields of management
or design.

Applicants who are graduates of a degree programme other than in the fields of management or design
may be admitted to the degree programme upon application if they prove that they have prior knowledge
as well as a degree that is at least equivalent. The examination board shall decide on the application, the

implementation, and the assessment of prior knowledge.

Students who will not achieve 300 ECTS credit points with their master’s degree, considering their first
professional university degree in accordance with the currently valid version of the Berlin Higher Education
Act (BerlHG), may be admitted to the degree programme after a case-by-case examinationif they provide
evidence of corresponding subject-related and content-related qualifications. The proof of qualification can
be provided by:

1. recognition of study and examination achievements obtained ata state or state-recognised higher edu-

cation institution; or
2. recognition of knowledge and skills acquired outside higher education.

The examination board shallbe responsible for reviewing the evidence of qualifications in individual cases.

It decides on the proof of qualifications according to Para. 4 No. 1 and No. 2.

Applicants who do not have 210 ECTS credits at the beginning of the master's programme "Digital Lead-
ership (M.A.)", but who are nevertheless admitted to the programme by individual assessmentaccording
to Para. 4, shall be informed in writing that they will have acquired a total of less than 300 ECTS credits

after completion of the master’s final examination.
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(7) Applicants of the study programme "Digital Leadership (M.A.)" must also write a "Letter of Motivation" in
English, in which the reasons for the decision to study the master’s programme "Digital Leadership"atthe

mdh are explained to be admitted to the study programme.

Section 5 Study and Assessment Programme

(1) The study programme consists of the taught and completed modules outlined in the assessment pro-

gramme (attachment 1). The course of study follows the study programme (attachment 2).

(2) The modules are grouped in subject areas.
(3) Except forthe final assessmentaccording to Section 7 all assessments are carried out during the course.
(4) Module handbooks, in which the minimum subject-specific requirements are specified, serve to explain the

learning objectives and learning content in the individual study modules in more detail.

Section 6 Language

(1) Teaching events are generally conducted in German. Individual, several or parts of teaching events may

be conducted in English upon the ruling of the Degree Programme Director of the relevant campus.

(2) Assessments are usually carried outin German. If a Degree Programme Director decides on English as
the language of the teaching eventin accordance with Paragraph 1, the respective module assessment
may also be completed in English.

(3) If the Degree Programme Director wishes to deviate from the normal cases according to Paragraph 1 and
Paragraph 2 s.1, he/she must determine the language deviation for the teaching event as well as for the
assessmentatleast four weeks before the teaching eventtakes place. The Examinations Office will nofify
students of such a decision.

Section 7 Final Assessment

(1) The final assessmentis designed to determine whether the candidate has an overview of the professional
context and has the ability to independently apply academic and/or artistic methods and results in a pro-

fessional capacity.

(2) The final assessment consists of a piece of written work in the form of a dissertation and a concluding
colloquium.
3) The assessment falls under the responsibility of the Board of Examiners and the relevant Examination

Panel. In all other matters, the provisions of the mdh's General Conditions of Study and Assessmentapply.

Section 8 Grade Transcript, Overall Mark and Degree Certificate

(1) The grade transcript (attachment 3) outlines all module grades and the overall mark as decimal figures

and grades.
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(©)

4)

®)

The calculation of the subject grade is regulated by the mdh's General Conditions of Study and Assess-
ment (ASPO).

A weighted average (value X) is used to determine the overall mark.

= The unweighted, arithmetic mean of the subjectgrades (value X1); of which only the firsttwo digits of
the subject grade after the decimal point are taken into account without rounding,
= The differentiated assessment of the dissertation (value X2) and

=  The differentiated assessment of the colloquium (value X3),
According to the formula X=0.75 X1 + 0.20 X2 + 0.05 X3.

The overall mark is the result of X, where X is represented as a non-rounded decimal number with one
decimal place. The final markis graded according to the mdh's General Conditions of Study and Assess-
ment (ASPO).

The mention "with distinction" is awarded instead of the overall rating "very good" if X2 and possibly X3

have the value 1.0 and the X is less than or equal to 1.3 before rounding.
Together with the grade transcript, the candidate is given a master's certificate (attachment4) in German

and a diploma supplementin German and English (attachment5). At the requestof the candidate, a tran-

script of records will be created in English (attachment 6).

Section 9 Entry into Force

(M
2)

This Order comes into force once it has been published on the homepage.

This is valid from 01 April 2022.
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Attachment 1 to Section 5

Digital Leadership (MA) — Assessment Programme

£ £ E o -g 2
Subject Areas and Modules S5 0w e = =
E I % [ g S
<
1 General Studies 10
1.1. 1 module from the "Elective Course Catalog" (see below)| S, X (0] Diff. 5
1.2. Scientific Writing & Publishing S, X w Diff. 5
2 Leadership 15
2.1. Leadership in Arts L,S W Diff. 5
22. Strategic Management L,S w Diff. 5
2.3. Innovation & Emerging Technologies L,S w Diff. 5
3 Creative Industries 30
3.1. | Digital Business Strategies in Creative Industries L.S W Diff. 5
3.2. |Data Science & Al L,S W Diff. 5
3.3. Conception & Production L,S w Diff. 5
4 Projects (practical projects) 20
4.1. Project I: Content Creation P Pr Undiff. 10
4.2. Project II: Business Strategies P Pr Undiff. 10
5 Master Qualification 30
5.1. Dissertation and Colloquium w, C Diff. 30
Elective Course Catalog (1 from 2)
1.2.A | CSR and Sustainability S, X (e} Diff. 5
1.2.B | Interculturality and Diversity S, X (0] Diff. 5

Key:
Forms of teaching: S = Seminar, L = Lecture, X = Practice, P = Project

Assessment type: W = Written, O = Oral, Pr = Practical, C = Colloquium
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Attachment 2 to Section 5
Digital Leadership (MA) — Study Programme

Subject Areas and Modules o @ o - ° I3
£ £ £ I o =
5 8 8 & % 8
1 General Studies
11 ;bg/lvo;ule aus dem “Elective Course Catalog” (see 5 5 54 119
1.2 Scientific Writing & Publishing 5 5 54 119
2 Leadership
21. Leadership in Arts 5 5 54 119
2.2. Strategic Management 5 5 54 119
2.3. Innovation & Emerging Technologies 5 5 54 119
3 Creative Industries
3.1. Digital Business Strategies in Creative Industries 5 5 54 119
3.2. Data Science & Al 5 5 54 119
3.3. Conception & Production 5 5 54 119
4 Projekte (pracital projects)
4.1. Project I: Content Creation 10 10 108 239
4.2. Project Il: Business Strategies 10 10 108 239
5 Master Qualification
5.1. Dissertation and Colloquium 30 30 1040
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Attachment 3 Grade Transcript
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<Mr/Mrs>> <<Name. Surname>>
Born on <<Date of Birth>>
in <<Place>>

has successfully passed the examinations in the 90 ECTS-Points
programme of

DIGITAL LEADERSHIP
(MASTER OF ARTS)

with following grades

Subject Areas

General Studies <<LGrade>>
Leadership <<Grade>>
Creative Industries <<LGrade>>
Projects <<LGrade>>
Dissertation <<Grade>>
Colloquium <<LGrade>>
Overall Grade <<LGrade>>
Thesis Topic:

Berlin, <<Date>>

Chairman, Examination Committee Governing Board

TRANSCRIPT
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at the Media Design University of Applied Sciences (mdh)

mMdh

University of Applied Sciences

Attachment 4 Certificate
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Die MEDIADESIGN HOCHSCHULE
University of Applied Sciences

does hereby confer on

<Mr/Mrs>>  <<Name, Surname>>
born in  <<Place>>

on <<Date of Birth>
who has successfully completed the studies

In

Digital Leadership

on <<Date of Colloquium>>
the Degree of

MASTER OF ARTS

Berlin, <<Date>>

Governing Board
Siegel

CERTIFICATE
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Diploma Supplement

Diploma Supplement

Diese Diploma Supplement-Vorlage wurde von der Europai-
schen Kommission, dem Europarat und UNESCO /CEPES
entwickelt. Das Diploma Supplement soll hinreichende Daten
zur Verfugung stellen, die die internationale Transparenz und
angemessene akademische und berufliche Anerkennung von
Qualifikationen (Urkunden, Zeugnisse, Abschlisse, Zertifikate,
etc.) verbessern. Das Diploma Supplement beschreibt Eigen-
schaften, Stufe, Zusammenhang, Inhalte sowie Art des Ab-
schlusses des Studiums, das von der in der Originalurkunde
bezeichneten Person erfolgreich abgeschlossen wurde. Die
Originalurkunde muss diesem Diploma Supplement beigefligt
werden. Das Diploma Supplement sollte frei sein von jeglichen
Werturteilen, Aquivalenzaussagen oder Empfehlungen zur
Anerkennung. Es sollte Angaben in allen acht Abschnitten
enthalten. Wenn keine Angaben gemacht werden, sollte dies
durch eine Begriindung erldutert werden.

1. ANGABEN ZUM INHABER/ZUR INHABERIN DER
QUALIFIKATION

1.1 Familienname / 1.2 Vorname
<<Nachname>>, <<Vorname>>

1.3 Geburtsdatum, Geburtsort, Geburtsland
<<Geburtsdatum>>, <<Ort>>, <<Land>>

1.4 MatrikelInummer oder Code des/der Studierenden
<<Matrikelnummer>>

2. ANGABEN ZUR QUALIFIKATION

2.1 Bezeichnung der Qualifikation und (wenn vorhanden)
verliehener Grad (in der Originalsprache)
Master of Arts (M.A.)

2.2 Hauptstudienfach oder -facher fiir die Qualifikation
Digital Leadership

2.3 Name und Status (Typ/Tragerschaft) der Einrichtung,
die die Qualifikation verliehen hat
Mediadesign Hochschule fiir Design und Informatik

Mediadesign Hochschule fir Design und Informatik
University of Applied Sciences

Franklinstrafie 28-29

10587 Berlin, Deutschland

Status (Typ / Tragerschaft )
Private Hochschule, staatlich anerkannt

2.4 Name und Status der Einrichtung (falls nicht identisch
mit 2.3), die den Studiengang durchgefiihrt hat
Ebenso

Status (Typ / Tragerschaft)
Ebenso

2.5 Im Unterricht / in der Priifung verwendete Sprache(n)
Deutsch/Englisch

3. ANGABEN ZU EBENE UND ZEITDAUER DER
QUALIFIKATION

3.1 Ebene der Qualifikation
Weiterer berufsqualifizierender Hochschulabschluss (Mas-
tergrad)

3.2 Offizielle Dauer des Studiums (Regelstudienzeit) in
Leistungspunkten und/oder Jahren

1.5 Jahre (= 90 ECTS-Punkte in 3 Semestern); Vollzeitstudium
mit einem Arbeitsaufwand von 1560 Stunden / Jahr und 26
Stunden pro ECTS-Punkt.
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3.3 Zugangsvoraussetzung(en)

Bachelor Grad (drei bis vier Jahre) in demselben oder einem
einschlagigen Studiengang; bei nicht einschlagigen Studien-
gangen einen entsprechenden Abschluss mit mindestens
derselben Qualifikation.

4. ANGABEN ZUM INHALT DES STUDIUMS UND ZU
DEN ERZIELTEN ERGEBNISSEN

4.1 Studienform
Vollzeitstudium

4.2 Lernergebnisse des Studiengangs

Der Master-Studiengang ,Digital Leadership (M.A.)“ richtet
sich an Studierende, die ihre berufliche Zukunft in der Kreativ-
und Medienbranche verorten und ihre Kenntnisse in diesem
Bereich fundiert und praxisnah weiterentwickeln méchten. Im
Rahmen des Masterstudiums vertiefen und erweitern die
Studierenden ihre managementorientierten und medienwirt-
schaftlichen Kenntnisse. Ziel des Studiengangs ist es, die
Absolventen auf Fuhrungspositionen in der Kreativ- und Medi-
enwirtschaft vorzubereiten.

Die Absolventen verfligen Uber ein fundiertes betriebs- und
medienwirtschaftliches Basiswissen sowie Uber konzeptionel-
le, wissenschaftlich-methodische und praxisorientierte Kompe-
tenzen. Damit sind sie beféhigt, die in ihrer Arbeitswelt auftre-
tenden Herausforderungen in den Bereichen Strategie und
Flihrung zu verstehen und methodisch zu I6sen.

Die Absolventen kénnen sowohl wirtschaftliche und kreative
Aufgabenstellungen identifizieren, abstrahieren, strukturieren
und ganzheitlich I16sen als auch Prozesse systematisch analy-
sieren und bewerten und anwendungsorientierte Lésungen auf
Basis von Datenanalysen erarbeiten und optimieren. Die
Absolventen verstehen grundlegende Aufgaben aller fir die
Unternehmensflihrung relevanter betrieblicher Funktionsberei-
che.

Sie sind in der Lage, Medienproduktionsprozesse zu lenken
und zu Uberwachen. Dazu gehdrt sowohl die Konzeptionierung
und Durchfiihrung von Medienprodukten als auch das strategi-
sche Management von Unternehmen in der Kreativwirtschaft.
Sie sind in der Lage, wichtige Kennzahlen fir die Steuerung
von Kreativ- und Medienunternehmen aufzubereiten und sich
um Wettbewerbs- und Marktanalysen zu kiimmern. Daneben
besitzen die Absolventen ein tiefgreifendes Verstandnis fir die
Zusammenhange und Entwicklungen der Kreativ- und Medi-
enbranche und verfligen Uber das notwendige Know-how, um
die Digitalisierung von Medienunternehmen voranzutreiben.

Die Absolventen kénnen

- Problemlésungen und Argumente in ihrem Fachgebiet
erarbeiten und selbststandig weiterfiihrende Lernprozesse
gestalten,

- Inhalte und Probleme des Fachgebiets argumentativ
kommunizieren und prasentieren, den kritischen Diskurs
im aktuellen Forschungsumfeld betreiben,

- durch Ubungen und Reflexionsfragen Problemfelder und
Auspragungen ihrer Personlichkeit und Personlichkeits-
entwicklung, sowie deren Auswirkungen und Einflusse,
verstehen, reflektieren und optimieren,

- crossmedial vernetzte Medien- und Kommunikationsstruk-
turen sowie Teamprozesse verstehen, analysieren und ef-
fektiv nutzen,

- zivilgesellschaftliches Engagement durch Positionierung
innerhalb des gesellschaftlich relevanten Forschungsfel-
des, beispielsweise durch Engagement in sozialen Netzen,
Kooperationen in nachhaltigen ProjektmaRnahmen und
Veroffentlichungen in entsprechenden Medien und Institu-
tionen wahrnehmen,

- durch ausreichenden Praxisbezug (Praxisprojekte) ihr
Wissen und Verstehen auf ihre Tatigkeit oder ihren Beruf
als Medien- oder Kreativmanager unmittelbar in das beruf-
liche Umfeld integrieren und anwenden,

- ethisch moralische Gesichtspunkte in Entscheidungsfin-
dungen mit einbeziehen,

- genderspezifische Erkenntnisse geltend machen.
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4.3 Einzelheiten zum Studiengang, individuell erworbene
Leistungspunkte und erzielte Noten

Fir die Einzelheiten des Aufbaus des Studiengangs, insbe-
sondere eine Ubersicht der Module und Noten siehe Transcript
of Records;

Bezuglich der Themengebiete der Abschlussprifung (schriftli-
che Abschlussarbeit und Kolloquium) sowie der Bewertung der
Master-Arbeit siehe Masterzeugnis.

4.4 Notensystem und Notenspiegel
Das nationale Notensystem entspricht Abschnitt 8.6.

<<Vorname>> <<Nachname>>

Grades used in institu- |Number of % of each grade  |Cumulative

tion* passing grades with respect to percentage of
awarded to the total passing passing grades
reference group  |grades awarded |awarded

,Sehr gut” (1)

,Gut* (2)

,Befriedigend* (3)

LAusreichend” (4)

4Nicht Ausreichend*” (5)

In total 100 %

Mangels einer Kohorte von mindestens drei Abschlussjahr-
gangen in diesem Studiengang, die zur Bildung der relativen
Note notwendig ist, wird lediglich die absolute Note ausgewie-
sen.

Die Verteilung der absoluten Note in diesem Jahrgang ist:

»Sehr gut" (X%) - ,,Gut" (X%) ,,Befriedigend" (X %) -
,,Ausreichend" (X%) - ,,Nicht ausreichend" (X%)

7. ZERTIFIZIERUNG

mMdh

Mediadesign Hochschule
4.5 Gesamtnote
<<Pradikat>>

Das Gesamtpradikat umfasst die Beurteilung der Fachgebiets-
noten aller Fachprifungen (70% Gewichtung), die Beurteilung
der Master-Abschlussarbeit (20% Gewichtung) und die des
Kollogquiums (5%Gewichtung);

vgl. Masterzeugnis.

5. ANGABEN ZUR BERECHTIGUNG DER
QUALIFIKATION

5.1 Zugang zu weiterfiihrenden Studien

Der Grad Master of Arts qualifiziert den Inhaber sich fiir ein
Promotions-Studium zu bewerben.

5.2 Zugang zu reglementierten Berufen (sofern zutreffend)
Durch den Grad Master of Arts qualifiziert sich der Inhaber zur
professionellen Arbeit in dem Tatigkeitsfeld, fir den der Grad
ausgezeichnet ist.

6. WEITERE ANGABEN

6.1 Weitere Angaben
(nicht verfugbar)

6.2 Weitere Informationsquellen
Informationen zu dieser Institution:
https://www.mediadesign.de/

Nationale Informationsquellen: siehe Punkt 8.8

Dieses Diploma Supplement nimmt Bezug auf folgende Original-Dokumente:

Urkunde Uber die Verleihung des Grades vom [Datum]
Prifungszeugnis (Bachelorzeugnis) vom [Datum]
Transcript of Records vom [Datum]

Datum der Zertifizierung: Berlin, [Datum]

Vorsitzender des Prifungsausschusses
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8. INFORMATIONEN ZUM HOCHSCHULSYSTEM IN
DEUTSCHLAND'

Die Informationen liber das nationale Hochschulsystem auf den folgenden
Seiten geben Auskunft liber den Grad der Qualifikation und den Typ der
Institution, die sie vergeben hat.

8.1 Die unterschiedlichen Hochschulen und ihr institutioneller Status
Die Hochschulausbildung wird in Deutschland von drei Arten von Hochschulen
angeboten.?

- Universitdten, einschlieBlich verschiedener spezialisierter Institutionen,
bieten das gesamte Spektrum akademischer Disziplinen an. Traditionell liegt
der Schwerpunkt an deutschen Universitaten besonders auf der Grundlagen-
forschung, so dass das fortgeschrittene Studium vor allem theoretisch ausge-
richtet und forschungsorientiert ist.

- Fachhochschulen konzentrieren ihre Studienangebote auf ingenieur-
wissenschaftliche technische Facher und wirtschaftswissenschaftliche Facher,
Sozialarbeit und Design. Der Auftrag von angewandter Forschung und Ent-
wicklung impliziert einen praxisorientierten Ansatz und eine ebensolche
Ausrichtung des Studiums, was haufig integrierte und begleitete Praktika in
Industrie, Unternehmen oder anderen einschlagigen Einrichtungen einschlieft.

- Kunst- und Musikhochschulen bieten Studiengange fiir kiinstlerische Téatig-
keiten an, in Bildender Kunst, Schauspiel und Musik, in den Bereichen Regie,
Produktion und Drehbuch fiir Theater, Film und andere Medien sowie in den
Bereichen Design, Architektur, Medien und Kommunikation.

Hochschulen sind entweder staatliche oder staatlich anerkannte Institutionen.
Sowohl in ihrem Handeln einschlieBlich der Planung von Studiengéngen als
auch in der Festsetzung und Zuerkennung von Studienabschlissen unterlie-
gen sie der Hochschulgesetzgebung.

8.2 Studiengédnge und -abschliisse

In allen drei Hochschultypen wurden die Studiengange traditionell als integrier-
te ,lange” (einstufige) Studiengdnge angeboten, die entweder zum Diplom
oder zum Magister Artium fiihrten oder mit einer Staatspriifung abschlossen.

<<Vorname>> <<Nachname>>
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Im Rahmen des Bologna-Prozesses wird das einstufige Studiensystem
sukzessive durch ein zweistufiges ersetzt. Seit 1998 wurden in fast allen
Studiengéngen gestufte Abschliisse (Bachelor und Master) eingefiihrt. Dies
soll den Studierenden mehr Wahimdglichkeiten und Flexibilitdt beim Planen
und Verfolgen ihrer Lernziele bieten sowie Studiengénge international kompa-
tibler machen.

Die Abschliisse des deutschen Hochschulsystems einschlieBlich ihrer Zuord-
nung zu den Qualifikationsstufen sowie die damit einhergehenden Qualifikati-
onsziele und Kompetenzen der Absolventen sind im Qualifikationsrahmen fiir
deutsche Hochschulabschlisse®, im Deutschen Qualifikationsrahmen fir
lebenslanges Lernen (DQR)* sowie im Europaischen Qualifikationsrahmen fiir
lebenslanges Lernen (EQR)® beschrieben.

Einzelheiten s. Abschnitte 8.4.1, 8.4.2 bzw. 8.4.3. Tab. 1 gibt eine zusammen-
fassende Ubersicht.

8.3 Anerkennung/Akkreditierung von Studiengangen und Abschliis-
sen
Um die Qualitdt und die Vergleichbarkeit von Qualifikationen sicherzustellen,
missen sich sowohl die Organisation und Struktur von Studiengangen als
auch die grundsatzlichen Anforderungen an Studienabschlisse an den
Prinzipien und Regelungen der Stéandigen Konferenz der Kultusminister der
Lander (KMK) orientieren.® Seit 1999 existiert ein bundesweites Akkreditie-
rungssystem fir Studiengénge unter der Aufsicht des Akkreditierungsrates,
nach dem alle neu eingefiihrten Studiengénge akkreditiert werden. Akkreditier-
te Studien-génge sind berechtigt, das Qualitatssiegel des Akkreditierungsrates
zu fuhren.”

8.4  Organisation und Struktur der Studiengdnge

Die folgenden Studiengénge kénnen von allen drei Hochschultypen angeboten
werden. Bachelor- und Masterstudiengédnge kénnen nacheinander, an unter-
schiedlichen Hochschulen, an unterschiedlichen Hochschultypen und mit
Phasen der Erwerbstatigkeit zwischen der ersten und der zweiten Qualifikati-
onsstufe studiert werden. Bei der Planung werden Module und das Europai-
sche System zur Ubertragung und Akkumulierung von Studienleistungen
(ECTS) verwendet, wobei einem Semester 30 Kreditpunkte entsprechen.

Tab. 1: Institutionen, Studiengénge und Abschliisse im Deutschen Hochschulsystem

Besondere Zulassung:
regelungen

UNIVERSITATEN Bachelor (B.A./B.Sc./B.Eng./LL.B./B.Ed.) [1-2 Jahre]
und diesen
gleichgestellte [3-4 Jahre] Master (M.A./M.Sc./M.Eng/LL.M/M.Ed.)

SPEZIALISIERTE

INSTITUTIONEN

(Theologische und | Diplom & Magister Artium (M.A.) Grad [4-5 Jahre]

Pé&dagogische Hoch-

schulen)

| Staatsprifung [3-6,5 Jahre]

Besondere Zulassungs-
/ﬁ regelungen

A\ 4

Promotion
Dr.)

(Dissertation / evt.
einschiieRlich
strukturiertes
Promotions-

studium)

Bachelor (B.A./B.Sc./B.Eng./LL.B) [1-2 Jahre]
FACHHOCHSCHULEN [3-4 Jahre] Master (M.A./M.Sc./M.Eng./LL.M)
(FH)

A

| Diplom (FH) Grad [4 Jahre]

Besondere Zulas-

—

Besondere Zulassungs-
regelungen

Bachelor (B.A/B.F.A/B.Mus./B.Ed.) [1-2 Jahre]
|-
KUNST- UND » Promotion
MUSIK- [3-4 Jahre] Master (M.A./M.F.A/M.Mus./M.Ed.) (or)
HOCHSCHULEN
. L Diplom & M.A. Grad, Zertifikate, zertifizierte Priif
[Promot!gr:_t?]lwelse [4{;;3:“] rad, Zertifikate, zertifizierte Priifungen I
mAnlicl

Integrierteflange (einstufige) Studiengénge

und

Abschlisse

| Erster Abschluss

Zweiter Abschluss

Besondere Zulassungs-

Promotion
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Die folgenden Studiengénge kdnnen von allen drei Hochschultypen angeboten
werden. Bachelor- und Masterstudiengange kénnen nacheinander, an unter-
schiedlichen Hochschulen, an unterschiedlichen Hochschultypen und mit
Phasen der Erwerbstatigkeit zwischen der ersten und der zweiten Qualifikati-
onsstufe studiert werden. Bei der Planung werden Module und das Europai-
sche System zur Ubertragung und Akkumulierung von Studienleistungen
(ECTS) verwendet, wobei einem Semester 30 Kreditpunkte entsprechen.

8.4.1 Bachelor

In Bachelorstudiengdngen werden wissenschaftliche Grundlagen, Metho-
denkompetenz und berufsfeldbezogene Qualifikationen vermittelt. Der Ba-
chelorabschluss wird nach 3 bis 4 Jahren vergeben.

Zum Bachelorstudiengang gehort eine schriftliche Abschlussarbeit. Studien-
gange, die mit dem Bachelor abgeschlossen werden, missen gemaR dem
Gesetz zur Errichtung einer Stiftung zur Akkreditierung von Studiengangen in
Deutschland akkreditiert werden.®

Studiengénge der ersten Qualifikationsstufe (Bachelor) schlieBen mit den
Graden Bachelor of Arts (B.A.), Bachelor of Science (B.Sc.), Bachelor of
Engineering (B.Eng.), Bachelor of Laws (LL.B.), Bachelor of Fine Arts (B.F.A.),
Bachelor of Music (B.Mus.) oder Bachelor of Education (B.Ed.) ab.

Der Bachelorgrad entspricht der Qualifikationsstufe 6 des DQR/EQR.

8.4.2 Master

Der Master ist der zweite Studienabschluss nach weiteren 1 bis 2 Jahren.
Masterstudiengadnge kénnen nach den Profiltypen ,anwendungsorientiert* und
Jforschungsorientiert” differenziert werden. Die Hochschulen legen das Profil
fest.

Zum Masterstudiengang gehort eine schriftliche Abschlussarbeit. Studiengan-
ge, die mit dem Master abgeschlossen werden, missen gemaR dem Gesetz
zur Errichtung einer Stiftung zur Akkreditierung von Studiengdngen in
Deutschland akkreditiert werden.®

Studiengénge der zweiten Qualifikationsstufe (Master) schlieRen mit den
Graden Master of Arts (M.A.), Master of Science (M.Sc.), Master of Engineer-
ing (M.Eng.), Master of Laws (LL.M.), Master of Fine Arts (M.F.A.), Master of
Music (M.Mus.) oder Master of Education (M.Ed.) ab. Weiterbildende Master-
studiengange kénnen andere Bezeichnungen erhalten (z. B. MBA).

Der Mastergrad entspricht der Qualifikationsstufe 7 des DQR/EQR.

8.4.3 Integrierte ,lange“ einstufige Studiengénge:
Diplom, Magister Artium, Staatspriifung

Ein integrierter Studiengang ist entweder mono-disziplinér (Diplomabschlisse
und die meisten Staatspriifungen) oder besteht aus einer Kombination von
entweder zwei Hauptfachern oder einem Haupt- und zwei Nebenféchern
(Magister Artium). Das Vorstudium (1,5 bis 2 Jahre) dient der breiten Orientie-
rung und dem Grundlagenerwerb im jeweiligen Fach. Eine Zwischenprifung
(bzw. Vordiplom) ist Voraussetzung fiir die Zulassung zum Hauptstudium, d.h.
zum fortgeschrittenen Studium und der Spezialisierung. Voraussetzung fir
den Abschluss sind die Vorlage einer schriftichen Abschlussarbeit (Dauer bis
zu 6 Monaten) und umfangreiche schriftliche und mundliche Abschlussprifun-
gen. Ahnliche Regelungen gelten fir die Staatspriifung. Die erworbene
Qualifikation entspricht dem Master.

- Die Regelstudienzeit an Universitéten betragt bei integrierten Studiengangen
4 bis 5 Jahre (Diplom, Magister Artium) oder 3 bis 6,5 Jahre (Staatsprifung).
Mit dem Diplom werden ingenieur-, natur- und wirtschaftswissenschaftliche
Studiengange abgeschlossen. In den Geisteswissenschaften ist der entspre-
chende Abschluss in der Regel der Magister Artium (M.A.). In den Sozialwis-
senschaften variiert die Praxis je nach Tradition der jeweiligen Hochschule.
Juristische, medizinische und pharmazeutische Studiengange schlieBen mit
der Staatsprifung ab. Dies gilt in einigen Landern auch fir Lehramtsstudien-
gange.

Die drei Qualifikationen (Diplom, Magister Artium und Staatspriifung) sind
akademisch gleichwertig und auf der Qualifikationsstufe 7 des DQR/EQR
angesiedelt. Sie bilden die formale Voraussetzung zur Promotion. Weitere
Zulassungsvoraussetzungen konnen von der Hochschule festgelegt werden,
s. Abschnitt 8.5.

- Die Regelstudienzeit an Fachhochschulen (FH) betragt bei integrierten
Studiengéngen 4 Jahre und schlieBt mit dem Diplom (FH) ab. Dieses ist auf
der Qualifikationsstufe 6 des DQR/EQR angesiedelt. Fachhochschulen haben
kein Promotionsrecht; qualifizierte Absolventen kénnen sich fiir die Zulassung
zur Promotion an promotionsberechtigten Hochschulen bewerben, s. Abschnitt
8.5.

- Das Studium an Kunst- und Musikhochschulen ist in seiner Organisation und
Struktur abhangig vom jeweiligen Fachgebiet und der individuellen Zielset-
zung. Neben dem Diplom- bzw. Magisterabschluss gibt es bei integrierten
Studiengangen Zertifikate und zertifizierte Abschlussprifungen fiir spezielle
Bereiche und berufliche Zwecke.

8.5 Promotion

Universitaten sowie gleichgestellte Hochschulen und einige Kunst- und
Musikhochschulen sind promotionsberechtigt. Formale Voraussetzung fiir die
Zulassung zur Promotion ist ein qualifizierter Masterabschluss (Fachhoch-
schulen und Universitaten), ein Magisterabschluss, ein Diplom, eine Staats-
prifung oder ein &quivalenter auslandischer Abschluss. Entsprechende
Abschlisse von Kunst- und Musikhochschulen kdénnen in Ausnahmeféllen
(wissenschaftliche Studiengange, z.B. Musiktheorie, Musikwissenschaften,
Kunst- und Musikpadagogik, Medienwissenschaften) formal den Zugang zur
Promotion erdffnen. Besonders qualifizierte Inhaber eines Bachelorgrades
oder eines Diploms (FH) kdnnen ohne einen weiteren Studienabschluss im
Wege eines Eignungsfeststellungsverfahrens zur Promotion zugelassen
werden. Die Universitdten bzw. promotionsberechtigten Hochschulen regeln
sowohl die Zulassung zur Promotion als auch die Art der Eignungsprifung.
Voraussetzung fir die Zulassung ist auBerdem, dass das Promotionsprojekt
von einem Hochschullehrer als Betreuer angenommen wird.

Die Promotion entspricht der Qualifikationsstufe 8 des DQR/EQR.

8.6 Benotungsskala
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Die deutsche Benotungsskala umfasst Uiblicherweise 5 Grade (mit zahlenma-
Rigen Entsprechungen; es kénnen auch Zwischennoten vergeben werden):
LSehr gut* (1), ,Gut* (2), ,Befriedigend” (3), ,Ausreichend” (4), ,Nicht ausrei-
chend” (5). Zum Bestehen ist mindestens die Note ,Ausreichend” (4) notwen-
dig. Die Bezeichnung flr die Noten kann in Einzelfallen und fir den Doktor-
grad abweichen.

AuRerdem findet eine Einstufungstabelle nach dem Modell des ECTS-
Leitfadens Verwendung, aus der die relative Verteilung der Noten in Bezug auf
eine Referenzgruppe hervorgeht.

8.7 Hochschulzugang

Die Allgemeine Hochschulreife (Abitur) nach 12 bis 13 Schuljahren ermdéglicht
den Zugang zu allen Studiengadngen. Die Fachgebundene Hochschulreife
ermdglicht den Zugang zu allen Studiengdngen an Fachhochschulen, an
Universitdten und gleichgestellten Hochschulen, aber nur zu bestimmten
Fachern. Das Studium an Fachhochschulen ist auch mit der Fachhochschul-
reife mdglich, die in der Regel nach 12 Schuljahren erworben wird. Der
Zugang zu Studiengéngen an Kunst- und Musikhochschulen und entspre-
chenden Studiengéngen an anderen Hochschulen sowie der Zugang zu einem
Sportstudiengang kann auf der Grundlage von anderen bzw. zusatzlichen
Voraussetzungen zum Nachweis einer besonderen Eignung erfolgen.

Beruflich qualifizierte Bewerber ohne schulische Hochschulzugangs-
berechtigung erhalten eine allgemeine Hochschulzugangsberechtigung und
damit Zugang zu allen Studiengadngen, wenn sie Inhaber von Abschliissen
bestimmter, staatlich geregelter beruflicher Aufstiegsfortbildungen sind (zum
Beispiel Meister/in im Handwerk, Industriemeister/in, Fachwirt/in (IHK), Be-
triebswirt/in (IHK) und (HWK), staatliche geprifte/r Techniker/in, staatliche
geprifte/r Betriebswirt/in, staatlich gepriifte/r Gestalter/in, staatlich geprifte/r
Erzieher/in. Eine fachgebundene Hochschulzugangsberechtigung erhalten
beruflich qualifizierte Bewerber mit einem Abschluss einer staatlich geregelten,
mindestens zweijahrigen Berufsausbildung und i.d.R. mindestens dreijahriger
Berufspraxis, die ein Eignungsfeststellungsverfahren an einer Hochschule
oder staatlichen Stelle erfolgreich durchlaufen haben; das Eignungsfeststel-
lungsverfahren kann durch ein nachweislich erfolgreich absolviertes Probestu-
dium von mindestens einem Jahr ersetzt werden. "

Die Hochschulen kénnen in bestimmten Fallen zusétzliche spezifische Zulas-
sungsverfahren durchfiihren.

8.8 Informationsquellen in der Bundesrepublik

Kultusministerkonferenz (KMK) (Standige Konferenz der Kultusminister der
Lander in der Bundesrepublik Deutschland); Graurheindorfer Str. 157, D-
53117 Bonn; Tel.: +49(0)228/501-0; Fax: +49(0)228/501-777

Zentralstelle fiir auslandisches Bildungswesen (ZaB) als deutsche NARIC;
www.kmk.org; E-Mail: zab@kmk.org

,Dokumentations- und Bildungsinformationsdienst” als deutscher Partner im
EURYDICE-Netz, fir Informationen zum Bildungswesen in Deutschland
(http://www.kmk.org/dokumentation/deutsche-eurydice-stelle-der-
laender.html)

Hochschulrektorenkonferenz (HRK); Ahrstr. 39, D-53175 Bonn; Fax:
+49(0)228/887-110;  Tel..  +49(0)228/887-0; www.hrk.de;  E-Mail:

post@hrk.de
- ,Hochschulkompass® der Hochschulrektorenkonferenz, enthalt umfassende
Informationen zu Hochschulen, Studiengangen etc.

(www.hochschulkompass.de)

Die Information beriicksichtigt nur die Aspekte, die direkt das Diploma
Supplement betreffen. Informationsstand Januar 2015.

Berufsakademien sind keine Hochschulen, es gibt sie nur in einigen
Bundeslandern. Sie bieten Studiengénge in enger Zusammenarbeit mit
privaten Unternehmen an. Studierende erhalten einen offiziellen Ab-
schluss und machen eine Ausbildung im Betrieb. Manche Berufsakade-
mien bieten Bachelorstudiengédnge an, deren Abschliisse einem Ba-
chelorgrad einer Hochschule gleichgestellt werden kénnen, wenn sie von
einer deutschen Akkreditierungs-agentur akkreditiert sind.

Qualifikationsrahmen fiir deutsche Hochschulabschliisse (Be-schluss der
Kultusministerkonferenz vom 21.04.2005).

Deutscher Qualifikationsrahmen fiir lebenslanges Lernen (DQR), Ge-
meinsamer Beschluss der Stadndigen Konferenz der Kultusminister der
Lander in der Bundesrepublik Deutschland, des Bundesministeriums fur
Bildung und Forschung, der Wirtschafts-ministerkonferenz und des Bun-
desministeriums fur Wirtschaft und Technologie (Beschluss der Kultusmi-
nisterkonferenz vom 15.11.2012). Ausflhrliche Informationen unter
www.dgr.de .

Empfehlung des Europaischen Parlaments und des Europédischen Rates
zur Einrichtung des Europdischen Qualifikationsrahmens fiir lebenslan-
ges Lernen vom 23.04.2008 (2008/C 111/01 — Europaischer Qualifikati-
onsrahmen fiir lebenslanges Lernen — EQR).

Landergemeinsame Strukturvorgaben fir die Akkreditierung von Ba-
chelor- und Masterstudiengédngen (Beschluss der Kultusministerkonfe-
renz vom 10.10.2003 i.d.F. vom 04.02.2010).

,Gesetz zur Errichtung einer Stiftung ,Stiftung zur Akkreditierung von
Studiengangen in Deutschland™, in Kraft getreten am 26.02.05, GV.
NRW. 2005, Nr. 5, S. 45, in Verbindung mit der Vereinbarung der Lander
zur Stiftung ,Stiftung: Akkreditierung von Studiengéngen in Deutschland®
(Beschluss der Kultusministerkonferenz vom 16.12.2004).

Siehe Funote Nr. 7.

Siehe FuBnote Nr. 7.

Hochschulzugang fiir beruflich qualifizierte Bewerber ohne schulische
Hochschulzugangsberechtigung (Beschluss der Kultusministerkonferenz
vom 06.03.2009).
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Diploma Supplement

This Diploma Supplement model was developed by the
European Commission, Council of Europe and UNESCO
/CEPES. The purpose of the supplement is to provide
sufficient independent data to improve the international
‘transparency’ and fair academic and professional recogni-
tion of qualifications (diplomas, degrees, certificates etc.).
It is designed to provide a description of the nature, level,
context, content and status of the studies that were pur-
sued and successfully completed by the individual named
on the original qualification to which this supplement is
appended. It should be free from any value judgements,
equivalence statements or suggestions about recognition.
Information in all eight sections should be provided. Where
information is not provided, an explanation should give the
reason why.

1. INFORMATION IDENTIFYING THE HOLDER
OF THE QUALIFICATION

1.1 Family Name / 1.2 First Name
<<Nachname>>, <<VVorname>>

1.3 Date of Birth
<<Geburtsdatum (dd/mm/yyyy)

1.4 Student ID Number or Code
<<Matrikelnummer>>

2. INFORMATION IDENTIFYING THE
QUALIFICATION

2.1 Name of Qualification and (if applicable) title con-
ferred (in original language)
Master of Arts (M.A.)

2.2 Main Field(s) of Study for the qualification
Digital Leadership

2.3 Name and status of awarding institution (in original
language)

Mediadesign Hochschule fir Design und Informatik
Fachbereich Media Design

Mediadesign Hochschule fir Design und Informatik
University of Applied Sciences

Department of Media Design

10587 Berlin, Federal Republic of Germany
Franklinstr. 28-29

Status (Typ / Control )
Private Institution, state-recognized

2.4 Name and status of institution (if different from 2.3)
administering studies (in original language)
Same

2.5 Language(s) of instruction/examination
German/English

3. INFORMATION ON THE LEVEL AND
DURATION OF THE QUALIFICATION

3.1 Level of the qualification

Second degree (1,5 years), by research with thesis;
more practice-oriented
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3.2 Official duration of programme in credits and/or
years

1.5 years (= 90 Credit Points in 3 semesters); full time
program with a workload of 1560 hours / year and 26
hours per Credit Point.

3.3 Access Requirements
Bachelor Degree (three to four years) in the same or
related field; or foreign equivalent.

4. INFORMATION ON THE PROGRAMME
COMPLETED AND THE RESULTS OBTAINED

4.1 Mode of Study
Full-time study

4.2 Programme learning outcomes

The master's course “Digital Leadership (M.A.)” is aimed
at students who want to locate their professional future in
the creative and media industry and who want to further
develop their knowledge in this area in a well-founded and
practical manner. As part of the master’s degree, students
deepen and expand their management-oriented and me-
dia-related knowledge. The aim of the course is to prepare
graduates for management positions in the creative and
media industries.

The graduates have in-depth business and media man-
agement knowledge as well as conceptual, scientific,
methodological and practice-oriented skills. This enables
them to understand the challenges that arise in their work
environment in the areas of strategy and leadership and to
solve them methodically.

Graduates can identify, abstract, structure and holistically
solve economic and creative tasks as well as systematical-
ly analyze and evaluate processes and develop and opti-
mize application-oriented solutions on the basis of data
analyzes. The graduates understand the basic tasks of all
operational functional areas relevant to corporate man-
agement.

They are able to control and monitor media production
processes. This includes the conception and implementa-
tion of media products as well as the strategic manage-
ment of companies in the creative industries. They are
able to prepare important key figures for the control of
creative and media companies and to take care of compe-
tition and market analyzes. In addition, the graduates have
a profound understanding of the interrelationships and
developments in the creative and media industries and
have the necessary know-how to advance the digitization
of media companies.

The graduates can

- develop problem solutions and arguments in their
specialist area and independently design further learn-
ing processes,

- communicate and present content and problems of the
subject argumentatively, pursue critical discourse in
the current research environment,

- understand, reflect and optimize problem areas and
characteristics of their personality as well as their ef-
fects and influences,

- understand, analyze and use cross-media networked
media and communication structures and team pro-
cesses,

- perceive civil society engagement through positioning
within the socially relevant research field, for example
through engagement in social networks, cooperation in
sustainable project measures and publications in ap-
propriate media and institutions,

- integrate and apply their knowledge and understand-
ing of their work or their profession as a media or crea-
tive manager directly in the professional environment
through sufficient practical relevance (practical pro-
jects),

- include ethical and moral aspects in decision-making,

- assert gender-specific knowledge.
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4.3 Program Details, individual credits gained and
grades/marks obtained

See Transcript for list of courses and grades; and ,Master-
zeugnis* (Final Examination Certificate) for subjects of-
fered in final examinations (written and oral), and topic of

thesis, including evaluations.

4.4 Grading Scheme and, if available, grade distribu-

tion table

Grades used in institu-
tion*

Number of
passing grades
awarded to the
reference group

% of each grade
with respect to
total passing
grades awarded

Cumulative
percentage of
passing grades
awarded

,Sehr gut* (1)

,Gut* (2)

,Befriedigend” (3)

LAusreichend” (4)

L,Nicht Ausreichend” (5)

In total 100 %

*according to the national grading scheme (cf. Sec 8.6)

General grading scheme cf. Sec 8,6 — In absence of a
statistical base (it is the first graduate class) grades are
absolute in the award year: ,,Sehr gut" (X%) - ,,Gut" (X%)
,,Befriedigend” (X %) - ,,Ausreichend" (X%) - ,,Nicht
ausreichend" (X%)

4.5 Overall classification of the qualification (in original
language)

7. CERTIFICATION

This Diploma Supplement refers to the following original documents:

Urkunde uber die Verleihung des Grades vom [Datum]
Prifungszeugnis vom [Datum]

Transcript of Records vom [Datum]

Certification Date: Berlin, [Datum]
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<<Pradikat>>

Based on comprehensive Final Examination (written 70%,
oral 5%, thesis 25%); cf. Masterzeugnis (Final Examina-
tion Certificate)

5. INFORMATION ON THE FUNCTION OF THE
QUALIFICATION

5.1 Access to further study

The Master of Arts degree qualifies to apply for admission
to doctoral programs (thesis research) and postgraduate
studies.

5.2 Access to a regulated profession (if applicable)

The Master of Arts degree in this discipline entitles its
holder to do professional work in the field(s) for which the
degree was awarded.

6. ADDITIONAL INFORMATION

6.1 Additional Information
n.a.

6.2 Further information sources

On the institution: http://www.mediadesign.de
On the program: http://www.mediadesign.de
For national information sources cf. Sec. 8.8

Chairwoman/Chairman Examination Committee
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8. NATIONAL HIGHER EDUCATION SYSTEM

The information on the national higher education system on the following
pages provides a context for the qualification and the type of higher
education that awarded it.

8. INFORMATION ON THE GERMAN HIGHER EDUCATION SYSTEM'
8.1. Types of Institutions and Institutional Status

Higher education (HE) studies in Germany are offered at three types of
Higher Education Institutions (HEI).2

- Universitdten (Universities) including various specialized institutions,
offer the whole range of academic disciplines. In the German tradition,
universities focus in particular on basic research so that advanced
stages of study have mainly theoretical orientation and research-
oriented components.

- Fachhochschulen (Universities of Applied Sciences) concentrate their
study programmes in engineering and other technical disciplines,
business-related studies, social work, and design areas. The common
mission of applied research and development implies an application-
oriented focus of studies, which includes integrated and supervised work
assignments in industry, enterprises or other relevant institutions.

- Kunst- und Musikhochschulen (Universities of Art/Music) offer studies
for artistic careers in fine arts, performing arts and music; in such fields
as directing, production, writing in theatre, film, and other media; and in
a variety of design areas, architecture, media and communication.

Higher Education Institutions are either state or state-recognized institu-
tions. In their operations, including the organization of studies and the
designation and award of degrees, they are both subject to higher
education legislation.

8.2 Types of Programmes and Degrees Awarded
Studies in all three types of institutions have traditionally been offered in

integrated "long" (one-tier) programmes leading to Diplom- or Magister
Artium degrees or completed by a Staatspriifung (State Examination).
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Within the framework of the Bologna-Process one-tier study pro-
grammes are successively being replaced by a two-tier study system.
Since 1998, two-tier degrees (Bachelor and Master) have been intro-
duced in almost all study programmes. This change is designed to
provide enlarged variety and flexibility to students in planning and
pursuing educational objectives, they also enhance international com-
patibility of studies.

The German Qualifications Framework for Higher Education Degrees?,
the German Qualifications Framework for Lifelong Learning* and the
European Qualifications Framework for Lifelong Learning® describe the
degrees of the German Higher Education System. They contain the
classification of the qualification levels as well as the resulting qualifica-
tions and competencies of the graduates.

For details cf. Sec. 8.4.1, 8.4.2, and 8.4.3 respectively. Table 1 provides
a synoptic summary.

8.3 Approval/Accreditation of Programmes and Degrees

To ensure quality and comparability of qualifications, the organization of
studies and general degree requirements have to conform to principles
and regulations established by the Standing Conference of the Ministers
of Education and Cultural Affairs of the Lénder in the Federal Republic
of Germany (KMK).® In 1999, a system of accreditation for programmes
of study has become operational under the control of an Accreditation
Council at national level. All new programmes have to be accredited
under this scheme; after a successful accreditation they receive the
quality-label of the Accreditation Council.”

8.4 Organization and Structure of Studies

The following programmes apply to all three types of institutions. Bache-
lor's and Master's study courses may be studied consecutively, at
various higher education institutions, at different types of higher educa-
tion institutions and with phases of professional work between the first
and the second qualification. The organization of the study programmes
makes use of modular components and of the European Credit Transfer
and Accumulation System (ECTS) with 30 credits corresponding to one
semester.

Tab. 1: Institutionen, Studiengénge und Abschliisse im Deutschen Hochschulsystem

Besondere Zulas-
sungsregelungen

UNIVERSITATEN \ Bachelor (B.A/B.Sc./B.Eng./LL.B./B.Ed.) [1-2 Jahre]
und diesen

gleichgestellte

[3-4 Jahre] Master (M.A/M.Sc./M.Eng./LL.M./M.Ed.)

SPEZIALISIERTE
INSTITUTIONEN

Promotion
(Dr.)

(Theologische und | Diplom & Magister Artium (M.A.) Grad [4-5 Jahre]

Pé&dagogische Hoch-

(Dissertation /

schulen)

IPromationl | Staatspriifung [3-6,5 Jahre]

evtl. einschlieR-
lich strukturiertes

NI

[4,5 Jahre]

Promotions-
studium)
Besondere Zulassungs-
/ﬁ reaelunaen
Bachelor (B.A./B.Sc./B.Eng./LL.B) [1-2 Jahre]
FACHHOCHSCHULEN [3-4 Jahre] Master (M.A/M.Sc./M.Eng./LL.M)
(FH)
| Diplom (FH) Grad [4 Jahre] Besondere Zulas-
sungsregelungen
Besondere Zulas-
/ﬁ sungsregelungen
Bachelor (B.A./B.F.A./B.Mus./B.Ed.) [1-2 Jahre]
KUNST- UND MUSIK- > Promotion
HOCHSCHULEN [3-4 Jahre] Master (M.A./M.F.A./M.Mus./M.Ed.) (Dr.)
[Promotion
méglich] Diplom & M.A. Grad, Zertifikate, zertifizierte Priifungen |_——P

Integrierte/lange (einstufige) Studiengange

Studiengénge und

Promotion

Abschliisse

sungsregelungen

| Erster Abschluss
Zweiter Abschluss

Besondere Zulas-
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8.4.1 Bachelor

Bachelor degree study programmes lay the academic foundations,
provide methodological skills and lead to qualifications related to the
professional field. The Bachelor degree is awarded after 3 to 4 years.
The Bachelor degree programme includes a thesis requirement. Study
courses leading to the Bachelor degree must be accredited according to
the Law establishing a Foundation for the Accreditation of Study Pro-
grammes in Germany.®

First degree programmes (Bachelor) lead to Bachelor of Arts (B.A.),
Bachelor of Science (B.Sc.), Bachelor of Engineering (B.Eng.), Bachelor
of Laws (LL.B.), Bachelor of Fine Arts (B.F.A.), Bachelor of Music
(B.Mus.) or Bachelor of Education (B.Ed.).

The Bachelor degree corresponds to level 6 of the German Qualifica-
tions Framework/ European Qualifications Framework.

8.4.2 Master

Master is the second degree after another 1 to 2 years. Master study
programmes may be differentiated by the profile types “practice-
oriented” and “research-oriented”. Higher Education Institutions define
the profile.

The Master degree study programme includes a thesis requirement.
Study programmes leading to the Master degree must be accredited
according to the Law establishing a Foundation for the Accreditation of
Study Programmes in Germany.®

Second degree programmes (Master) lead to Master of Arts (M.A.),
Master of Science (M.Sc.), Master of Engineering (M.Eng.), Master of
Laws (L.L.M.), Master of Fine Arts (M.F.A.), Master of Music (M.Mus.) or
Master of Education (M.Ed.). Master study programmes which are
designed for continuing education may carry other designations (e.g.
MBA).

The Master degree corresponds to level 7 of the German Qualifications
Framework/ European Qualifications Framework.

8.4.3 Integrated "Long" Programmes (One-Tier):
Diplom degrees, Magister Artium, Staatspriifung

An integrated study programme is either mono-disciplinary (Diplom
degrees, most programmes completed by a Staatspriifung) or comprises
a combination of either two major or one major and two minor fields
(Magister Artium). The first stage (1.5 to 2 years) focuses on broad
orientations and foundations of the field(s) of study. An Intermediate
Examination (Diplom-Vorpriifung for Diplom degrees; Zwischenprtifung
or credit requirements for the Magister Artium) is prerequisite to enter
the second stage of advanced studies and specializations. Degree
requirements include submission of a thesis (up to 6 months duration)
and comprehensive final written and oral examinations. Similar regula-
tions apply to studies leading to a Staatspriifung. The level of qualifica-
tion is equivalent to the Master level.

- Integrated studies at Universitédten (U) last 4 to 5 years (Diplom de-
gree, Magister Artium) or 3 to 6.5 years (Staatspriifung). The Diplom
degree is awarded in engineering disciplines, the natural sciences as
well as economics and business. In the humanities, the corresponding
degree is usually the Magister Artium (M.A.). In the social sciences, the
practice varies as a matter of institutional traditions. Studies preparing
for the legal, medical and pharmaceutical professions are completed by
a Staatspriifung. This applies also to studies preparing for teaching
professions of some Lénder.

The three qualifications (Diplom, Magister Artium and Staatspriifung) are
academically equivalent and correspond to level 7 of the German
Qualifications Framework/ European Qualifications Framework.

. They qualify to apply for admission to doctoral studies. Further prereg-
uisites for admission may be defined by the Higher Education Institution,
cf. Sec. 8.5.

- Integrated studies at Fachhochschulen (FH)/Universities of Applied
Sciences (UAS) last 4 years and lead to a Diplom (FH) degree which
corresponds to level 6 of the German Qualifications Framework/ Euro-
pean Qualifications Framework.

. While the FH/UAS are non-doctorate granting institutions, qualified
graduates may apply for admission to doctoral studies at doctorate-
granting institutions, cf. Sec. 8.5.

- Studies at Kunst- and Musikhochschulen (Universities of Art/Music
etc.) are more diverse in their organization, depending on the field and
individual objectives. In addition to Diplom/Magister degrees, the inte-
grated study programme awards include Certificates and certified
examinations for specialized areas and professional purposes.

8.5 Doctorate

Universities as well as specialized institutions of university standing and
some Universities of Art/Music are doctorate-granting institutions.
Formal prerequisite for admission to doctoral work is a qualified Master
(UAS and U), a Magister degree, a Diplom, a Staatspriifung, or a foreign
equivalent. Comparable degrees from universities of art and music can
in exceptional cases (study programmes such as music theory, musicol-
ogy, pedagogy of arts and music, media studies) also formally qualify for
doctoral work. Particularly qualified holders of a Bachelor or a Diplom
(FH) degree may also be admitted to doctoral studies without acquisition
of a further degree by means of a procedure to determine their aptitude.
The universities respectively the doctorate-granting institutions regulate
entry to a doctorate as well as the structure of the procedure to deter-
mine aptitude. Admission further requires the acceptance of the Disser-
tation research project by a professor as a supervisor.
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The doctoral degree corresponds to level 8 of the German Qualifications
Framework/ European Qualifications Framework.

8.6 Grading Scheme

The grading scheme in Germany usually comprises five levels (with
numerical equivalents; intermediate grades may be given): "Sehr Gut"
(1) = Very Good; "Gut" (2) = Good; "Befriedigend" (3) = Satisfactory;
"Ausreichend" (4) = Sufficient; "Nicht ausreichend" (5) = Non-
Sufficient/Fail. The minimum passing grade is "Ausreichend" (4). Verbal
designations of grades may vary in some cases and for doctoral de-
grees.

In addition, grade distribution tables as described in the ECTS Users’
Guide are used to indicate the relative distribution of grades within a
reference group.

8.7 Access to higher Education

The General Higher Education Entrance Qualification (Allgemeine
Hochschulreife, Abitur) after 12 to 13 years of schooling allows for
admission to all higher educational studies. Specialized variants (Fach-
gebundende Hochschulreife) allow for admission at Fachhochschulen
(UAS), universities and equivalent higher education institutions, but only
in particular disciplines. Access to study programmes at Fachhochschu-
len (UAS) is also possible with a Fachhochschulreife, which can usually
be acquired after 12 years of schooling. Admission to study programmes
at Universities of Art/Music and comparable study programmes at other
higher education institutions as well as admission to a study programme
in sports may be based on other or additional evidence demonstrating
individual aptitude.

Applicants with a vocational qualification but without a school-based
higher education entrance qualification are entitled to a general higher
education entrance qualification and thus to access to all study pro-
grammes, provided they have obtained advanced further training
certificates in particular state-regulated vocational fields (e.g. Meis-
ter/Meisterin im Handwerk, Industriemeister/in, Fachwirt/in (IHK und
HWK), staatlich gepriifte/r Betriebswirt/in, staatliche gepriifte/r Ge-
stalter/in, staatlich gepriifte/r Erzieher/in). Vocationally qualified appli-
cants can obtain a Fachgebundende Hochschulreife after completing a
state-regulated vocational education of at least two years’ duration plus
professional practice of normally at least three years’ duration, after
having successfully passed an aptitude test at a higher education
institution or other state institution; the aptitude test may be replaced by
successfully completed trial studies of at least one year's duration. "
Higher Education Institutions may in certain cases apply additional
admission procedures.

8.8 National Sources of Information

Kultusministerkonferenz (KMK) [Standing Conference of the Ministers
of Education and Cultural Affairs of the Lénder in the Federal Repub-
lic of Germany]; Graurheindorfer Str. 157, D-53117 Bonn;

Fax: +49[0]228/501-777; Phone: +49[0]228/501-0

Central Office for Foreign Education (ZaB) as German NARIC;
www.kmk.org; E-Mail: zab@kmk.org

"Documentation and Educational Information Service" as German
EURYDICE-Unit, providing the national dossier on the education sys-
tem (http://www.kmk.org/dokumentation/zusammenarbeit-auf-
europaeischer-ebene-im-eurydice-informationsnetz.html;

E-Mail: eurydice@kmk.org)

- Hochschulrektorenkonferenz (HRK) [German Rectors’ Conference];
Ahrstrasse 39, D-53175 Bonn; Fax: +49[0]228/887-110; Phone:
+49[0]228/887-0; www.hrk.de; E-Mail: post@hrk.de

"Higher Education Compass" of the German Rectors’ Conference
features comprehensive information on institutions, programmes of
study, etc. (www.higher-education-compass.de)

The information covers only aspects directly relevant to purposes of
the Diploma Supplement. All information as of January 2015.

Berufsakademien are not considered as Higher Education Institu-
tions, they only exist in some of the Ladnder. They offer educational
programmes in close cooperation with private companies. Students
receive a formal degree and carry out an apprenticeship at the
company. Some Berufsakademien offer Bachelor courses which
are recognized as an academic degree if they are accredited by a
German accreditation agency.

German Qualifications Framework for Higher Education Degrees.
(Resolution of the Standing Conference of the Ministers of Educa-
tion and Cultural Affairs of the Ldnder in the Federal Republic of
Germany of 21 April 2005).

German Qualifications Framework for Lifelong Learning (DQR).
Joint resolution of the Standing Conference of the Ministers of Edu-
cation and Cultural Affairs of the Ldnder in the Federal Republic of
Germany, the German Federal Ministry of Education and Research,
the German Conference of Economics Ministers and the German
Federal Ministry of Economics and Technology (Resolution of the
Standing Conference of the Ministers of Education and Cultural Af-
fairs of the Lander in the Federal Republic of Germany of 15 No-
vember 2012). More information at www.dqgr.de

Recommendation of the European Parliament and the European
Council on the establishment of a European Qualifications Frame-
work for Lifelong Learning of 23 April 2008 (2008/C 111/01 — Euro-
pean Qualifications Framework for Lifelong Learning — EQF).


http://dict.leo.org/se?lp=ende&p=/Mn4k.&search=in
http://dict.leo.org/se?lp=ende&p=/Mn4k.&search=certain
http://dict.leo.org/se?lp=ende&p=/Mn4k.&search=cases
mailto:zab@kmk.org
http://www.kmk.org/dokumentation/zusammenarbeit-auf-europaeischer-ebene-im-eurydice-informationsnetz.html
http://www.kmk.org/dokumentation/zusammenarbeit-auf-europaeischer-ebene-im-eurydice-informationsnetz.html
mailto:eurydice@kmk.org
http://www.hrk.de/
mailto:post@hrk.de
http://www.higher-education-compass.de/
http://www.dqr.de/
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Common structural guidelines of the Lénder for the accreditation of
Bachelor's and Master’s study courses (Resolution of the Standing
Conference of the Ministers of Education and Cultural Affairs of the
Lénder in the Federal Republic of Germany of 10.10.2003, as
amended on 04.02.2010).

“Law establishing a Foundation ‘Foundation for the Accreditation of
Study Programmes in Germany”, entered into force as from 26
February 2005, GV. NRW. 2005, No. 5, p. 45 in connection with the
Declaration of the Ladnder to the Foundation “Foundation: Founda-
tion for the Accreditation of Study Programmes in Germany” (Reso-
lution of the Standing Conference of the Ministers of Education and
Cultural Affairs of the Lander in the Federal Republic of Germany of
16 December 2004).

See note No. 7.
See note No. 7.

Access to higher education for applicants with a vocational qualifi-
cation, but without a school-based higher education entrance quali-
fication (Resolution of the Standing Conference of the Ministers of
Education and Cultural Affairs of the Lénder in the Federal Republic
of Germany of 6 March 2009).
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Transcript of Records <<Vorname>> <<Nachname> Mediadesign Hochschule

1. Holder of the Qualification

Family Name, First Name <<Nachname>>, <<Vorname>>

Date, Place, Country of Birth <<DateofBirth>>, <<BirthPlace>>, <<BirthCountry>>

Student ID Number Code <<Matrikelnummer>>

2. Qualification

Course Certification |Absolute |Relative [ECTS
Date Grade' Grade

1.1 1 Modul aus dem “Elective Course Catalog” <<ExDate>> | <<Note>> n.a.? 5

1.2.  Scientific Writing & Publishing <<ExDate>> | <<Note>> n.a.? 5

2.1.  Leadership in Arts <<ExDate>> | <<Note>> n.a.? 5

2.2.  Strategic Management <<ExDate>> | <<Note>> n.a.? 5

2.3. Innovation & Emerging Technologies <<ExDate>> | <<Note>> n.a.? 5

3.1. Digital Business Strategies in Creative Industries <<ExDate>> | <<Note>> n.a.? 5

3.2. Data Science & Al <<ExDate>> | <<Note>> n.a. 5

3.3.  Conception & Production <<ExDate>> | <<Note>> n.a.? 5

41. Project I: Content Creation <<ExDate>> n.a.? 10

4.2. Project Il: Business Strategies <<ExDate>> n.a.? 10

5.1.  Master Thesis <<ExDate>> | <<Note>> n.a. 30

5.2.  Colloquium <<ExDate>> | <<Note>> | n.a.? 0

Certification Date: <<Date>>

Chairman, Examination Committee N Max Mustermann

(Official Stamp/ Seal) Governing Board

1 The absolute graduation scheme used, is greater than 96% - 1.0,91% -1.3, 86% -1.7, 81% - 2.0, 76% -2.3, 71% -2.7, 66% -3.0, 61% -3.3, 56% - 3.7, 50% -
4.0,45% - 4,3, less than 45% - 5.0
2 For building relative grades is a statistical base of at least three classes necessary.



	Contents
	Preliminary note on language used.
	In accordance with Article 3 Para. 2 of the Basic Law of the Federal Republic of Germany, men and women shall have equal rights. All masculine personal and professional titles used in this statute apply equally to women and men.
	Section 1 Scope of Application
	(1) These regulations apply to all students enrolled in or applying to the full-time master’s programme "Digital Leadership" (Master of Arts) at the Mediadesign University of Applied Sciences (mdh). It is supplemented by the general regulations of the...

	Section 2 Academic Title and Goal of Degree Programme
	(1) The master’s degree is awarded as a further academic degree. The degree establishes that the graduate has the required knowledge and skills of the subject, understands the interrelationships of the subject, and can correctly apply, classify and al...
	(2) The academic title “Master of Arts (MA)” is awarded based on the student passing the master’s assessment (Section 8).
	(3) The master’s programme "Digital Leadership (M.A.)" is aimed at students who locate their professional future in the media, creative and digital industries and would like to further develop their knowledge in this area in a well-founded and practic...

	Section 3 Standard Period of Study, Programme Structure and ECTS
	(1) The programme comprises 3 semesters (standard period of study). The scope of the credit points required to obtain the master’s degree is 90 ECTS. One semester comprises a workload of 30 ECTS credits.
	(2) The necessary credits are acquired as follows:
	(3) The programme is split into taught modules and the final assessment:
	a) Taught modules are assigned to one of the following subject areas:
	b) The degree programme ends with the final assessment in the 3rd semester as part of the master’s phase (Section 7).


	Section 4 Admissions and Entry Requirements
	(1) The general admissions and entry requirements are outlined in the mdh's Admissions Regulations [allgemeine Zulassungsordnung der mdh (ZO)].
	(2) Admission requirement is the professional qualification of a university degree in the fields of management or design.
	(3) Applicants who are graduates of a degree programme other than in the fields of management or design may be admitted to the degree programme upon application if they prove that they have prior knowledge as well as a degree that is at least equivale...
	(4) Students who will not achieve 300 ECTS credit points with their master’s degree, considering their first professional university degree in accordance with the currently valid version of the Berlin Higher Education Act (BerlHG), may be admitted to ...
	(5) The examination board shall be responsible for reviewing the evidence of qualifications in individual cases. It decides on the proof of qualifications according to Para. 4 No. 1 and No. 2.
	(6) Applicants who do not have 210 ECTS credits at the beginning of the master’s programme "Digital Leadership (M.A.)", but who are nevertheless admitted to the programme by individual assessment according to Para. 4, shall be informed in writing that...
	(7) Applicants of the study programme "Digital Leadership (M.A.)" must also write a "Letter of Motivation" in English, in which the reasons for the decision to study the master’s programme "Digital Leadership" at the mdh are explained to be admitted t...

	Section 5 Study and Assessment Programme
	(1) The study programme consists of the taught and completed modules outlined in the assessment programme (attachment 1). The course of study follows the study programme (attachment 2).
	(2) The modules are grouped in subject areas.
	(3) Except for the final assessment according to Section 7 all assessments are carried out during the course.
	(4) Module handbooks, in which the minimum subject-specific requirements are specified, serve to explain the learning objectives and learning content in the individual study modules in more detail.

	Section 6 Language
	(1) Teaching events are generally conducted in German. Individual, several or parts of teaching events may be conducted in English upon the ruling of the Degree Programme Director of the relevant campus.
	(2) Assessments are usually carried out in German. If a Degree Programme Director decides on English as the language of the teaching event in accordance with Paragraph 1, the respective module assessment may also be completed in English.
	(3) If the Degree Programme Director wishes to deviate from the normal cases according to Paragraph 1 and Paragraph 2 s.1, he/she must determine the language deviation for the teaching event as well as for the assessment at least four weeks before the...

	Section 7 Final Assessment
	(1) The final assessment is designed to determine whether the candidate has an overview of the professional context and has the ability to independently apply academic and/or artistic methods and results in a professional capacity.
	(2) The final assessment consists of a piece of written work in the form of a dissertation and a concluding colloquium.
	(3) The assessment falls under the responsibility of the Board of Examiners and the relevant Examination Panel. In all other matters, the provisions of the mdh's General Conditions of Study and Assessment apply.

	Section 8 Grade Transcript, Overall Mark and Degree Certificate
	(1) The grade transcript (attachment 3) outlines all module grades and the overall mark as decimal figures and grades.
	(2) The calculation of the subject grade is regulated by the mdh's General Conditions of Study and Assessment (ASPO).
	(3) A weighted average (value X) is used to determine the overall mark.
	(4) The mention "with distinction" is awarded instead of the overall rating "very good" if X2 and possibly X3 have the value 1.0 and the X is less than or equal to 1.3 before rounding.
	(5) Together with the grade transcript, the candidate is given a master's certificate (attachment 4) in German and a diploma supplement in German and English (attachment 5). At the request of the candidate, a transcript of records will be created in E...

	Section 9 Entry into Force
	(1) This Order comes into force once it has been published on the homepage.
	(2) This is valid from 01 April 2022.


	Attachment 1 to Section 5 Digital Leadership (MA) – Assessment Programme
	Attachment 2 to Section 5 Digital Leadership (MA) – Study Programme
	Attachment 3 Grade Transcript
	Attachment 4 Certificate
	Attachment 5 Diploma Supplement (in English and German)
	Attachment 6 Transcript of Records
	DipSup MA dt Leadership neu.pdf
	Diploma Supplement
	Der Master-Studiengang „Digital Leadership (M.A.)“ richtet sich an Studierende, die ihre berufliche Zukunft in der Kreativ- und Medienbranche verorten und ihre Kenntnisse in diesem Bereich fundiert und praxisnah weiterentwickeln möchten. Im Rahmen des...

	DipSup MA engl Leadership neu.pdf
	Diploma Supplement




